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Message from the Chairman

ear KCC employees, The 
year 2018 has dawned. I 
wish all KCC employees 
in Korea and abroad a 
happy and hope-filled new 
year. Despite optimistic 

economic forecasts that the global economic 
situation would improve this year, there 
is continuing concern that South Korea 
may deviate from the global economic 
recovery. Given these uncertain economic 
circumstances, we shall take this year as the 
first year to secure our core competitiveness 
for long-term corporate growth and realize 
the following management goals.

First, let’s secure our long-term 
corporate competitiveness by 
strengthening our global influence.
South Korea’s population cliff is expected 
to trigger a consumption cliff and raft 
of industrial changes, and these are in 
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D turn expected to usher in a low-growth 
phase in the Korean economy, making the 
corporate environment increasingly difficult 
in South Korea. Securing international 
competitiveness by expanding into global 
markets which offer unlimited possibilities 
and opportunities is a goal that any enterprise 
must achieve for its long-term survival. To 
this end, we will establish new production 
subsidiaries in Tianjin and Chongqing in 
China and accelerate the localization of 
new regions such as Russia, India and the 
Middle East, thereby aggressively pioneering 
overseas markets and expanding our global 
network.

Second, we need to strengthen our 
R&D capabilities to have an edge over 
our competition.
An enterprise can acquire a level of 
competitiveness sufficient enough to be 
impervious to external risks only when 

Reinforcing global market 
power and broadening our 
R&D capabilities

it is capable of providing solutions that 
suit customer needs based on inimitable 
technology and quality competitiveness. 
Last year, a considerable number of 
Korean companies experienced difficulties 
in conducting business projects in China 
due to the THAAD issue. However, KCC’s 
waterborne container coatings managed 
to achieve the highest growth ever in the 
Chinese market. The achievement was made 
possible because KCC had already acquired 
excellent ecofriendly coating technology. 
I would urge you to spur the research and 
development of eco-friendly cutting-edge 
future technology and high-value-added 
products so that we can always be prepared 
for the future and take the lead in global 
technology.

Third, let’s pursue sustainable 
management.
Sustainable management is a type of 
management that aims for sustainable growth 
through the enhancement of the company’s 
value and competitiveness by means of 
emphasizing the transparency, integrity, and 
morality of management. This is in addition 
to the traditional managerial values and 

creating value, such as social contribution and 
environmental contribution. In recent years, 
our sustainability management activities have 
received considerable accolades, including 
repeatedly winning international awards 
along with other leading global companies. 
I find this very inspiring. Going forward, 
KCC shall continue to pursue the path of 
coexistence by fulfilling its economic, social 
and environmental responsibilities.

Distinguished KCC employees!
2018 is a meaningful year in that it is the 
60th anniversary of KCC’s foundation. I 
would like to ask all KCC employees to 
commit yourselves to writing a new history 
of “100-year-old company KCC” through 
continuous change and innovation by 
fulfilling your respective roles as per our 
founding philosophy. I look forward to 
witnessing KCC’s dynamic challenging spirit, 
overcoming its limits and pioneering the 
future. I once again wish you all good luck 
and good health for the New Year, and I hope 
all your wishes come true. Thank you.

Mong-Jin Chung, Chairman
New Year’s Day of 2018



Building a competitive edge 
by optimizing network 
assets and technical information 

KCC CEO Mong-Ik Chung stressed in his New Year speech that, given the rapid pace of 
change today, KCC employees need to cultivate the strength and flexibility to respond to 
such change and prepare themselves for the future. The keywords CEO Mong-Ik Chung 
emphasized in the speech were “network activation and asset optimization”.

What is your overall assessment of KCC’s 
performance in 2017?
2017 was a year of weak growth due to a number of 
risk factors affecting the Korean and international 
economy. However, in spite of the economic stagnation, 
we managed to make steady progress last year in the 
construction materials sector. This was thanks to the 
way we monitored and promptly responded to market 
changes. In addition, last year we normalized our 
silicon and materials business as a result of our multi-
year efforts for strengthening our market technology. 
However, in the coatings sector, we performed relatively 
poorly last year, but we nonetheless attempted to 
make a fundamental change based on technical sales. 
I would like to express my sincere gratitude to all KCC 
employees for their hard work.

What is your outlook on the domestic and 
foreign economy for 2018, and what are KCC’s 
management goals for 2018?
Although many are optimistic about the global 
economy recovering in 2018, led by growth in advanced 
countries, there are also many negative factors such as 
the slowdown in the domestic economy. As such, when 
the future is unpredictable, it is especially necessary to 
make thorough preparations so that we can promptly 
respond to market changes. We need to not only activate 
our network and technology assets, but also create 

high-value-added synergies through company-wide 
technology sharing, thereby creating a future growth 
engine for the company. To this end, I’d like to carry out 
the following three major management policies together. 

First, let’s create synergy by optimizing our 
internal and external network assets. 
We have a broad range of technologies and product 
groups that encompass both organic and inorganic 
products, so our sales network is equally far-reaching. 
These wide-ranging technologies and network assets are 
our major strengths. The value of a company’s asset is 
realized only when the company uses the asset properly. 
For that, as the company grows bigger, its distribution 
network and technology management system must also 
become more efficient and systematized. In the future, 
we will put more varied products into our existing 
networks and maximize our distribution network by 
managing them in a manner optimized for their regional 
characteristics. In terms of technology, I want to ask you 
to develop high-value products tailored to fit the needs 
of a diverse range of customers, including powerful 
general-purpose products capable of satisfying various 
customers. Over the past 60 years, our company has 
achieved remarkable growth acquiring a considerable 
number of rock-solid technologies. However, as 
the company has grown bigger in size, our growth 
performance in relatively small-sized businesses has 
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become inconspicuous. In response, we reformed our 
small-sized business-related organizations last year. 
This is a strategy aimed at establishing dedicated 
organizations for growth-focused products whose sales 
have been stagnant for a long time and at managing 
such products responsibly. Through this strategy, 
we will foster specialized personnel and strengthen 
our expertise, and based on that, we will constantly 
cultivate related markets. Executives for each product, 
for each business division, and at each head office must 
thoroughly review technologies from various angles 
actively by utilizing avenues for open education and 
communication such as in-house technology forums and 
ultimately create high value-added synergies through 
technological convergence based on collaboration.

Second, let’s create a competitive edge by 
achieving standardization and a virtuous cycle 
of technical information through strengthening 
the linkage between divisions. 
Last year, we took the technological needs of our 
customers as our core criteria and further strengthened 
our technical sales capabilities for each business. As a 
result, we were able to complete much of the early stages 
of organizing technical information, discovering more 
technical needs while providing technical support to our 
customers. However, there is still some work to be done 
when it comes to sharing technical information between 
divisions and utilizing technology in the best possible 
way. In order to be able to provide differentiated services 
that provide the customer with not only our products, 
but also technical solutions, we must first invigorate in-
house sharing of technical information. This year, we 
will focus more intently on standardizing processes and 
establishing an infrastructure that enables a virtuous 
cycle of technical information. I urge you to extend the 
application of our products and generate new clients 
through in-house technology sharing, and I especially 
urge the sales department to contribute to the company’s 
sales growth by strengthening preemptive marketing 
for actual customers based on market reanalysis. Our 

company intends to greatly strengthen our research 
based on customers’ technical needs in the future. This 
year, we plan to build a large-scale pilot infrastructure 
at our CRI in order to assure the production quality 
and reliability of our products from an early stage. In 
addition, we plan to reinforce our research personnel 
in all areas and provide in-depth training. Be aware 
that the product design and assurance of reliability, 
the two essential elements for production optimization 
stem from research, and I encourage you to make more 
efforts on functional research to apply our products in 
more diverse areas. I expect us to realize technological 
excellence in the future by connecting customer’s 
needs with our long-term tasks by accomplishing 
the standardization and swift exchange of technical 
information through strengthening the linkages 
between SFA, technical sales, branch offices and CRI. 
In particular, our technical sales, which is both a source 
of technical information and a communication channel 
with our customers, must extend its role beyond the 
Korean domestic market into international markets. 
Last year, thanks to our technical sales strategy, our 
company delivered excellent performance in the Chinese 
waterborne container coatings market, maintaining our 
No.1 position. Let’s build a competitive edge through 
standardizing processes and establishing a virtuous 
cycle of technology information that encompasses both 
domestic and international markets by making full 
use of our strengths as a global corporation that has 
production bases and sales offices all around the world.

Third, let’s secure top quality and reliability 
by achieving production optimization through 
production site automation and big data 
analysis.
The future cannot be predicted accurately, but I think 
what’s important is to prepare for the future. Being able 
to proactively respond to the 4th Industrial Revolution, 
which constructs mutual communication system and 
opimization of the entire production process via the 
Internet of Things, is a particularly important challenge 

for manufacturing companies such as ourselves. To 
realize the Smart Factory, a core concept of the 4th 
Industrial Revolution, we must first acquire data 
through the automation of our production sites. 
To that end, we will assure the highest quality and 
reliability of our products through Manufacturing 
Execution System (MES) based data acquisition and 
automation, and afterwards, we will aim to make 
progress in production, technology, and customer 
service based on the analysis of those data. Only with 
such a foundation can we later evolve into a Smart 
Factory in a true sense by incorporating the latest 
technologies, such as the Internet of Things and 
cyber physical system. Therefore, establishing a solid 
foundation is a crucial job. I urge you to thoroughly 
check the factors relevant to the automation of our 
production sites, including strengthening on-site 
support and a standard formulation, and I also want 
to encourage you to contemplate what capabilities are 
required for each sector and actively prepare for the 
future.

Please evaluate last year’s performance of 
HomeCC Interior which is steadily expanding 
customer contact points and tell us about its 
B2C marketing strategy for 2018.
HomeCC Interior currently runs two large stores and 
12 display stores in major cities across South Korea and 
is showing steady growth every year. 2017 in particular 
saw a significant increase in the sales of HomeCC 
Interior’s three interior package products recommended 
by experts based on systematic trend analysis, attesting 
the continuous growth of HomeCC Interior. Scheduled 
to launch a large-scale store in the metropolitan area 
this year, HomeCC Interior will continue to expand its 
customer contact points. We shall clearly recognize that 
HomeCC Interior is an interior design package business, 
and based on that recognition, we will strengthen 
its competitiveness from a long-term perspective by 
focusing on B2C marketing. 

Lastly, now that 2018 has kicked off, please give 
KCC employees a New Year message and some 
advice.
Even amid the low growth trend that has been going 
on for years, the world is constantly moving forward 
and changing ever faster. Assuming that unmanned 
trucks will come into our factory, what should we 
prepare now? As the saying goes, “The future belongs 
to those who prepare for it today,” if you develop the 
strength and flexibility to cope with change in your 
respective positions, you can take such a situation as 
an opportunity to advance yourself further. I ask you to 
fulfill your respective responsibilities as KCC members 
in a more proactive manner: invigorate our internal/ 
external networks and our technology assets and 
establish a virtuous cycle of technical information so 
that they can become our future growth engine. I wish 
good health and happiness to all KCC employees and 
their families, and I hope all your wishes come true in 
2018. Thank you.
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The Power of Global Network 

The word “communication” stems from communis, a Latin word meaning common 
or share. Essentially, then, as the notion of communication is based on the premise 
of sharing, it cannot but be limited if you are alone. As we are associated with 
organizations in some shape or form for two thirds of our lives, communication, 
which helps the growth of organizations as well as individuals, is vital. KCC English 
Magazine 2018 is running a special feature on our overseas subsidiaries for the 
purpose of reinforcing our global networks. Hopefully, this will provide KCC 
employees working all over the world with the opportunity to feel proud as KCC 
employees once again, and reinforce communication with one another.
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In the rapidly changing business environment, efficient communication between 
organizations, departments and employees has become more important than ever in 
securing corporate competitiveness and improving productivity. Active communication can 
motivate the members of the organization, develop new ideas and promote cooperation 
by making it possible to deliver information efficiently. The first rule of behavior for active 
communication is to “connect” you to other members. 

References 
<Communication, the Secret Path to Survival and Growth>, 

Heutebooks, Hee-seon Kim

et’s take a look at the Chinese character for a person, ‘人’. The character represents two persons 
leaning against each other. In other words, the character reflects the truism that people can never 
live alone. We are affiliated with various organizations ranging from families and organizations to 
societies, and establish many relationships throughout our lives. Through these numerous links, we 
communicate and share ideas with various people, and establish our identities.
Organizations are no different. One member cannot lead a team, and one department cannot 

lead the organization. When members communicate and maintain close relationship with other members, and 
departments communicate and maintain close relationship with other departments, the organization can become 
an organic body, and move toward a common goal. This is why members and departments must exchange 
information horizontally without any barriers.

Horizontal communication is defined as a non-hierarchical, open and free method of 
communication. Horizontal communication makes it possible to accomplish common goals by 
connecting departments or members within an organization, and to solve crises and problems that 
occur in the process of doing business. It enables various members to share information, thereby 
facilitating organic interaction.
Horizontal communication within an organization therefore makes it possible to flexibly 
respond to conflicts and problems that are likely to arise between different departments and to 
facilitate solutions. Furthermore, it promotes cooperation between colleagues and streamlines 
communication between different levels of the management hierarchy. Horizontal communication 
also greatly influences the decision making and outcomes of the organization as it connects all the 
members of the organization. As horizontal communication in an organization or group makes 
communication and delivery of information within the organization efficient, motivates the 
members of the organization, and develops new ideas and promotes cooperation, it can be said to 
improve organizational productivity. KCC has concentrated on horizontal communication with the 
aim of ‘maximizing profitability.’ We are building a communication system in which all information 
on production, quality and the market is horizontally distributed to individual departments. Our 
goal is to quickly share information on market demand, received through the sales department, 
with employees and executives in charge without any barrier and transparently, and use this 
information to take follow-up measures, such as technical sales and product development. As 
the number of product we research, develop and manufacture increases, and as the organization 
grows in size, horizontal communication between headquarters connecting them will become 
more important. This is why we have to be open-minded to create value through horizontal 
communication. One member cannot lead a team, and one department cannot lead an entire 
organization. When members communicate and maintain close relationship with other members, 
and departments communicate and maintain close relationship with other departments, the 
organization can become an organic body, and move toward a common goal.

Communication
Connection

Check list

How capable of horizontal 
communication are you?

1 Very capable   2 Somewhat capable   3 Neither  
4 Somewhat incapable   5 Very incapable

1. I feel comfortable and can freely express my opinions 
 in a meeting.
2. I can understand the thoughts of others and the 
 business of other departments.
3. Colleagues are companions, not competitors.
4. I am used to talking with several people.
5. I am willing to identify and communicate with others.
6. I dream of new things that have never existed.
7. I can acknowledge differences from others.
8. I can flexibly respond to change.
9. I prefer working in a group.
10. I am curious about other fields.

10~19 points
You know the ‘value of together’ better than anybody 
else. You are good at communicating freely and 
actively, and use the information you obtained through 
communication to produce creative and original results. 
Even if there are slight differences in opinion, you are 
ready to accept them.

20 points~29 points
You regard solving problems alone to be as rewarding 
as creating synergies through cooperation and 
communication. When you can strike a good balance 
between these two, you feel happiest.

30 points~39 points
You are curious and willing to communicate and identify 
with others. You agree that ‘Many hands make light 
work,’ but you are pushed around not knowing ‘why.’ 
I recommend that you should enjoy the process itself 
rather than feeling a sense of duty. 

40~50 points
You feel more rewarded and happier when you take care 
of things alone. In a way, it can be said that you are a 
person of a very independent mind, but how about trying 
to produce results for the team and the organization 
through exchange with others?

L

Proud KCC
KCC Campaign
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Add Classiness 
to your Life 
with KCC

The latest trend for smartphone exterior is to use glass, while plastics and metals were mostly used 
in the past. The existing materials used to be coated to attain the color and texture, but the vacuum 
deposited color film is attached to the glass on the front and back cover to derive the desired exterior. 
A transparent UV molding layer, which has tiny optical patterns, is applied to give the film a subdued 
and luxurious texture and enhance the overall reliability of the product. KCC’s UV molding materials 
accurately implement various optical patterns ranging from a few nanometers to tens of micrometers 
without any error to get the exterior sought by customers. In addition, they are flexible and robust 
against impact, and have outstanding physical properties in severe conditions, e.g. high temperature 
and humidity and UV, thereby increasing the reliability of smartphones.

UV molding materials

 ㎛㎚&nanometer

micrometer

Home appliances and electrical and electronic products should not be susceptible to 
scratches and should also be protected against corrosion, heat and external environments. 
To accommodate increasingly varied customer needs, such products should also be 
available in a range of colors and textures, as well as possessing elegance and class. From 
home appliances to telephone poles on the streets to our mobile phones, KCC’s advanced 
technology is hidden in every nook and cranny of our lives, making them better on the whole.

Mobile coatings are applied to mobile phones, tablets, Bluetooth devices, wearables and other 
accessories. Mobile coatings used for mobile phones are largely divided into interior coatings 
which is equipped with electrical insulation, exterior coatings which is used for exterior protection, 
and paint for accessories and small objects which is used for buttons, etc. Among them, exterior 
coatings is becoming rapidly diversified as consumer needs are increasingly varied while more 
and more high-end exterior materials are used. To satisfy such varying needs of customers, KCC 
has developed products that not only vary in color but also have a user-friendly texture and 
functionality. In the future, KCC aims to lead the market by studying new materials as well as 
developing new coatings and coating systems for a variety of materials. 

Mobile coatings

Color
Texture
Functionality

KCC Campaign for Active 
Communication!

mission # 1
Approach others with an open mind!

A morning coffee for your 
coworkers at work!

mission # 2
Creativity enhanced through conversation!

Have a lunch with employees of other 
departments.

Proud KCC
Product research
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Vinyl Coated Metal (VCM) films are a type of film used 
for steel sheet surface materials used in home appliances 
such as refrigerators and washing machines. VCM films are 
processed in a particular way in order to make it possible to 
embody various patterns such as grid patterns, light glitter, 
and whirling patterns while retaining the texture of metal. 
In other words, with VCM films, you can imprint a wide 
range of patterns on metal without actually processing it. 
For such reasons, KCC produces VCM films that feature 
various patterns with its  “UV Imprinting”  technology. 
UV imprinting is a technique in which a transparent film 
is daubed with a UV resin which becomes hardened when 
coming into contact with ultraviolet rays, and then the mold 
is pressed to create a pattern. Using this technology, KCC 
even succeeded in imprinting hairline-like texture metal 
horizontally as well as vertically.

Vinyl Coated Metal (VCM) films

UV Imprinting
PCM coatings

High-gloss

Direct Copper Bonding (DCB) is a ceramic-based substrate 
with copper directly bonded without forming an intermediate 
layer. Ceramic-based DCB helps semiconductor devices operate 
efficiently over long periods of time, even at high voltages 
and currents, where substrates made of metal or plastic have 
difficulty functioning. Having established a production process 
capable of producing everything from ceramic substrates to 
finished DCB products, KCC is leading the market for ceramics 
for electrical and electronic products with its high-quality and 
competitive products.

PCM, short for Pre-Coated Metal, also known as coil coatings refers to a metal plate coated 
with coatings before being molded. And the type of coatings used to coat metal plates in 
advance is called  “PCM coatings.” Coating a flat plate before the metal becomes molded 
shortens painting times, and therefore, the PCM method significantly increases productivity 
in comparison to when directly coating complex-shaped metal. PCM coatings features i.e. soft 
texture high-gloss and smooth texture to express a luxurious appearance. 
So with it, you can obtain  “mass production”  and  “quality assurance”  all at once. After being 
coated, steel plates are then cut, molded, assembled, and eventually made into components 
and products such as the black covers of flat TVs, washing machines, refrigerators, microwave 
ovens, air conditioners, sound device cases, boiler cases, and outdoor air conditioners. KCC 
is triggering new trends in high-end home appliances by developing high-gloss coatings and 
user-friendly textured(i.e. soft texture) coatings, and its next stops are worth keeping an eye 
out for.

DCB

High-voltage & High-current
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AM

World’s No.1

Alumina Metalizing (AM) is a technique of metalizing cross sections of a ceramic so that metal can be bonded to the 
ceramic, and it serves to control electricity by integrating ceramic and metal. 
KCC’s ceramic tube for VI boasts the world’s largest market share thanks to its advantages in quality, including in 
terms of dimensional stability and bond strength, and in the process, has also selected as one of KOTRA’s  “The 
World’s Best Products”  for eight consecutive years. 
KCC plans to develop and expand its market reach of large-sized eco-friendly ceramic products for VI that can 
replace ceramics for industrial magnetrons, ceramics for automobile relays and SF6 gas valves. 

Powder coating

Solvent Free

Powder coating is a type of coating in the form of a powder that consists completely of 
solids, without containing any solvents used in liquid coatings. Powder coating is applied 
to home appliances, automobile parts, building materials, electrical and electronic 
products, iron furniture, tools and various industrial and agricultural equipment. It 
not only dignifies the appearance of products but also protects them against the effects 
of the external environment, such as corrosion and heat. The type of powder coating 
used for switchboards in ships and plants also has functions other than protecting the 
exteriors of objects to be painted, the primary purpose of painting, including enhancing 
their corrosion resistance, heat resistance, and anti-scratch ability. KCC features a lineup 
of powder products diverse enough to be able to respond to the needs of all industries. 
Recently, the sales of KCC’s powder coating for pipes in the Middle East have been rising 
with the recognition of its high quality. 

RTV

Extensive use

RTV, short for Room Temperature Vulcanization, is used 
in a wide range of fields due to its excellent heat resistance, 
weather resistance, cold resistance and impact absorbing 
ability. RTV is mainly applied to semiconductors, 
automobiles, and home appliances. In the case of cables, 
wire conductors braided using glass fiber are coated with 
an RTV liquid silicone pigment to retain the elasticity of 
the wires. In the future, KCC plans to actively conduct 
technology exchange meetings and joint development 
projects with its clients in step with trends in the RTV 
market, thus preempting entry into new markets.
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KEUMKANG SLATE
Taking the First Step 

in the 60-year History of KCC

since 1958

Celebrating KCC’s 60th anniversary this year, the column “KCC History” looks back on the 
moments that shine brightest in the history of KCC. The first keyword is “Foundation”, which 

heralds the start of the history of KCC.

n armistice was signed on July 1953 that brought gunfire to an end, but the three-
year war caused huge loss of life and substantial damage to the infrastructure. 
Innocent people were killed, and the industrial foundation of society, including 
its main roads and bridges, were destroyed. But, people could not just sit on 
their hands. They had to start with the great reconstruction of the nation’s 
industrial, transportation and communication facilities, housing, medical and 

educational facilities. The UN therefore began to establish plans for post-war recovery and economic 
reconstruction, and established the Five-year economic reconstruction plan in 1953. The main 
contents were increasing the GNP by 40%, increasing power supply three-fold, and constructing 
600,000 houses.
The fact that the UN’s economic reconstruction plan included ‘reconstruction of houses’ 
demonstrates how many houses were destroyed by the Korean War. In fact, a staggering 30% 
of all houses in Seoul were damaged, and the housing shortage was exacerbated by the influx of 
refugees from the North and the countryside. People who were forced out on the street built their 
houses with boards and tents near Namsan Mountain and Inwangsan Mountain or near a creek like 
the Cheonggyecheon Stream. There was a nationwide effort to help people with wounded bodies 
and minds to live in a warm well-built home and carve out a happy life. In this sense, housing 
reconstruction was the first task that the new state had to tackle.

KEUMKANG SLATE , publicized all over the Country
Honorary Chairman Sang-Young Chung, who was 22 years old in 1958, wanted to run his own business. 
The post-war recovery was still high on the national agenda. Accordingly, he anticipated that the demand 
for construction and construction materials would increase as houses, roads and railroads had to be 
reconstructed and constructed. KEUMKANG SLATE INDUSTRIES CO., LTD. (Hereinafter KEUMKANG 
SLATE) which was founded on August 12, 1958 was born. The country was devastated by war. Honorary 
Chairman Sang-Young Chung felt he had to do business that would help the country, and with remarkable 
foresight, be began KCC’s great history. 
In September 1960, two years after the foundation of KCC, Honorary Chairman Sang-Young Chung 
was inaugurated as the CEO of KEUMKANG SLATE, and began to lay down the business foundation in 
earnest. Corrugated cement sheets were inexpensive, they could expedite the construction of houses, and 
they were durable. They began to be widely used in the construction of public buildings in the 1960s when 
post-recovery was a critical task. At the time, KEUMKANG SLATE succeeded in producing corrugated 
cement sheet prototypes after several trials and errors with its own technology, and made continued efforts 
to increase brand awareness by building a nationwide sales network. As a result, the company made its 
name KEUMKANG SLATE known nationwide. People could rest comfortably under a solid roof, and the 
construction of bridges and railroads made it possible for goods to be transported all over the country. 
KEUMKANG SLATE, present around the country, became the industrial stalwart and bastion of the nation.

A

Proud KCC
KCC History



India is a country home to about 1.3 billion people from various religions, languages, cultures and customs. The 
Indian economy has been growing so fast that it is hailed as the Next China to the extent that it is attracting 
the attention of global enterprises with so-called Modinomics. KCC India is also making a new history by 
preempting the Indian paint market. Located at Sipcot Industrial Park in Chennai Southern India, KCC Paint 
India Pvt Ltd (KCI) was established in 2006. KCI produces a variety of paint products including Automotive, 
Industrial, Heavy Duty, PCM and Architectural coatings. Primarily focusing on automotive coatings and 
industrial coatings of excellent quality, KCI supplies its products throughout India. All Employees of KCI are 
sparing no effort to satisfy its valued customers to another level.

Global KCC : INDIA
Global Network



Global KCC : INDIA
Local Office
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Achieving Steady Performance with 
Customer Satisfaction 

KCC Paint India Pvt Ltd (KCI)
India is growing into an economic powerhouse thanks to its 
abundant labor force and unlimited potential. KCC Paint India Pvt 
Ltd (KCI) is right here in India. Let’s look at the current status and 
goals of KCI, which is winning the trust of leading companies with 
high quality product and services.
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CI started out as a sales office with 
just six employees in Alwarpet in 
early 2006. By the end of 2007, 
it had constructed a plant on the 
6.12acre (about 24,767m2) site in 
Sriperumbudur and, in 2008, it 

began producing paint in earnest with all the machines 
and equipment set. With its 10th anniversary, KCI has 
large-scale production facilities, and supplies excellent 
products to large and small customers at home and 
abroad.
KCI’s key business is the manufacture of automotive 
and industrial paints. It supplies automotive paint to 
leading companies like Hyundai Motors India Ltd., 
Hwashin Automotive India Private Limited, Seoyon–
E-Hwa India Private Limited and SL Lumax India 

Private Limited. BEML (Bharath Earth Movers Ltd) 
and Hyundai Construction Equipment are also KCI’s 
customers. KCI, which has grown steadily, is now 
concentrating on the PCM market, and supplying PCM 
to its key customers like JSW Steels Ltd, Bhushan Steels 
Ltd.

Performance based on cooperation and best 
efforts
KCI has been building trust based on communication, 
quality and technology. The trust it has won is perhaps 
shown mostly clearly in the many prestigious awards 
it has received from leading customers. In 2012, it 
received the Best Vendor Convention Award from 
Hyundai Motors India Ltd., and in 2014, it received 
the Best Supplier Award from SL Lumax India Private 
Limited, and in 2016 and 2017, it received the Best 
Vendor Convention Awards from Hyundai Motors India 
Ltd. The supreme achievement of KCC India has been 
the AEO (Authorized Economic Operator) certification 
from the Indian Customs Service, which enabled the 
company to transport imported materials directly to its 
warehouse without the intervention of CFS.
KCI has also had its share of difficult moments. It has 
faced numerous difficulties constructing a plant in 
Mambakkam Sipcot. As there was no road through a 
2km section of track, people had to get out the taxi and 
walk 2km to the plant site. As the plant did not have 
a cafeteria or roads, they then had to travel a further 
15km to have lunch. Plus, in the rainy season, going 
to the plant was very difficult. But, they persuaded the 
public office in charge of the Sipcot area, and finally a 
road to the plant was built.
In this way, KCI identifies the difficulties employees 
face, and addresses them. In general, Indian workers 
consider a few factors very important, in particular, 
welfare at work. Emotional aspects are especially 
important. They are particular about whether coming 
to work in the morning is enjoyable, and whether 
they are doing jobs that they are interested in. If 

K these factors are met, they will be naturally engaged, 
and they will feel confident about their occupational 
future. According to a survey, the two main factors that 
determine satisfaction at work are passion for acquiring 
new skills and a healthy work-life balance. Accordingly, 
KCI is making continued efforts to improve the welfare 
and happiness of its employees, and make them feel 
proud of their work. As a result of the efforts made by 
the company, employees are also doing their best to 
produce results.

India’s great potential and KCI’s goal
India, which has been continuously growing in the 
global market, is by far the best market. The burgeoning 
population of young people, and the Indian economy 
is poised to be the driving force behind attracting 
foreign enterprises for more than a decade. India has a 
lot of skilled workers that foreign companies can hire. 
India puts a premium on education. Thanks to these 

cultural aspects, there are a lot of people who have great 
attributes and professional experience and knowledge. 
Furthermore, labor cost is not high, which is a big plus. 
Nevertheless, there are many less educated workers. So, 
labor cost can be minimized in India. As most educated 
Indians are fluent in English, companies around the 
world come to India for outsourcing. India, which has 
low manufacturing costs, is now seen globally as a go-
to production center. The Indian government is very 
supportive of FDI (foreign direct investment), and in 
all areas of the Indian economy, FDI is liberalized. So, 
the growth of foreign companies in India is guaranteed. 
Given this national support, KCI established a new 
goal of reducing manufacturing costs, identifying new 
suppliers of raw materials, increasing production, and 
increasing sales. It is hoped that KCI will capitalize on 
the infinite potential of India and the government’s 
support to transform itself into the leading paint 
company in India.

V. Senguttuvan R. Purushothaman Prabhakaran

Hi! My name is V. Senguttuvan working at 
the Purchase Department of KCI. I have felt 
so many moments of pride working for KCI. 
The most memorable moment was when our 
capabilities and contributions were recognized 
by the leading companies we work with. We also 
received the Best Excellence in Customer Award 
and the Best Vendor Convention Award from 
Hyundai Motors India Ltd. in 2012, 2016 and 
2017, respectively. This required considerable 
effort to turn ideas into actual results, and we 
have faced many difficulties in the process. But, 
the team members cooperated with one another 
with passion, and the managers and bosses 
provided their unconditional support. That’s 
how we received these awards. I’d like to take 
this opportunity to express my heartfelt thanks 
to all KCC employees for making consistent 
efforts for overall project success. This year, 
we will make efforts to further reduce costs 
and improve product quality and efficiency by 
increasing the number of local suppliers, and 
thus reducing import costs. Furthermore, we 
will aim to secure cost-effective and high-quality 
products and outstanding new suppliers. I hope 
that employees of KCC all over the world support 
us as we walk together.

Hello! My name is R. Purushothaman and I 
work at the Production Department of KCI. 
Currently, I’m in charge of developing new 
colors and handling the new projects of various 
customers. I have countless proud moments 
working at KCI, but the most memorable 
moment was when I solved a problem that took 
place in the field. Two years ago, I got a call 
from HMI asking me to find a way to resolve a 
customer complaint. We needed to find a way 
to solve the yellowing of part of the inside of a 
used car, which was older than a year. I visited 
the customer and found out that the yellowing 
occurred because of the local rubber material 
used inside the used car had been exposed to high 
temperatures. A Korean manager who was at 
the site thanked me for finding the solution, and 
I felt proud to be working for KCI. If I ever visit 
Korea, I’d like to have famous Korean dishes like 
the soft tofu stew and Samgyetang (a chicken 
soup with ginseng and other ingredients), and 
visit Gangnam, the background of ‘Gangnam 
Style,’ the music video of ‘Psy’ who became very 
famous a few years ago. Also, I’d like to visit the 
R&D Department in the Ulsan Plant, and learn 
about the new technologies in the paint industry, 
and acquire technical knowledge related to raw 
materials and products.

Hi! I am Prabhakaran working as an engineer 
in the Technical Sales Department since May 
2011. I am very proud of working for KCI. I 
consider teamwork very important at work. 
When I saw the job posting of KCI, I was certain 
that I should work here. I thought that it was 
important to work with others towards a 
common goal, and that I would feel satisfied to 
be working as an engineer using my expertise, 
and have valued teammates to work with. In this 
sense, working at KCI is a great stroke of luck. 
India is a very large country with a great deal 
of culture and heritage. It is divided into various 
states depending on the languages spoken there. 
If KCC employees from other countries visit 
India, I recommend that they visit ‘Andaman’ for 
sports, ‘Goa,’ for air sports, ‘Himachal Pradesh,’ 
for trekking, ‘Taj Mahal’ for couples, and ‘Tamil 
Nadu’ for mental training.

With its 10th anniversary, 
KCI has large-scale 
production facilities, and 
supplies excellent products 
to large and small customers 
at home and abroad.



BEML Limited (formerly Bharat Earth Movers 
Limited), which was established in the Bengaluru 
Industrial Complex in May 1964, is a public 
corporation that manufactures railroad stock, spare 
parts and mining equipment. It manufactures a wide 
range of products that meet the demands of various 
fields, such as mining, construction, electric power, 
irrigation, fertilizers, cement steel and railways. It has 
manufacturing plants in Kolar Gold Fields, Bengaluru, 
Palakkad and Mysore, and has regional offices all over 
the country and employs a total of 11,500 people.

Back in 2009, the company carried out its first 
transaction with KCC India in connection with several 
projects of Metro Rail located all over India, and 
they are still maintaining a very good relationship. 
KCC India and BEML successfully conducted DMRC 
(Delhi Metro Rail Corporation) and Jaipur Metro’s 
subway project together, and they are planning to 
jointly conduct various projects, such as KMRCL 3R 
(KOLKATA METRO), BMRCL (Bangalore METRO) 
and RS13 (DMRC) Project Additional Cars. We 
need special transportation methods while ensuring 
that there is no delay. That way, KCC Paint will be 
satisfactorily provided to BEML and MEBL suppliers 
throughout India. We will continue to cooperate with 
KCC in our new and future projects.

Early this year, we started the BMRCL (Bangalore 
Metro Rail Corporation) project, and we are conducting 
the KMRCL (Kolkata Metro Rail Corporation) project 
together with KCC India. We hope that we can deliver 
high-quality products this year as we did previously 
so that there will be no customer complaints. A while 
ago, sales of anti-dumping paint, insulation materials 
and sealants were discussed, which are currently 
under internal review. There are positive responses 
to it, and we are planning to conduct the line test for 
such materials, report their performance to higher 
authorities, and receive confirmation and approval.

BEML and KCC have a very solid relationship, and we 
are extremely satisfied with KCC’s prompt reply on 
our inquiries regarding products. We are also pleased 
because there have been no customer complaints while 
we have been using KCC products. Furthermore, I 
would like to add that the quality of KCC products, its 
technologies and customer service are excellent. KCC’s 
high-quality products and quick responsiveness to 
customer needs will make KCC very successful in the 
Indian market. I hope that the business relationship 
stay strong along with BEML projects for a long time.

Global KCC : INDIA
Interview
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Standing at the Forefront of Key Industries 

BEML Corporation

It is good fortune to meet a good partner in business. Synergies with good partners can provide 
excellent results, as well as being the best opportunity for each other to grow. BEML Limited, 

which has been conducting projects with KCC India and maintaining a close relationship since 
2009, is manufacturing products related to key industries in India, such as construction, electric 

power, fertilizers, steel and railways, and contributing to overall national development. 

Tell us about its cooperation 
with KCC India.

Tell us about your goal for this year 
with KCC India.

Could you please introduce BEMLLimited?

Is there anything you want to convey 
to KCC India?
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KCC features products of excellent quality, and places 
utmost importance on skilled manpower and state-of-
the-art technologies. I think this is the reason why KCC 
can continue to be one of the the world’s leading paint 
companies. As KCC supplies raw materials on its own, 
it can maintain high quality, and also has excellent 
competency in operations, such as providing business 
networks (B2B). The employees of KCC India are very 
knowledgeable, skillful, and highly communicative. As 
a result, we can handle business easily and quickly so 
that we can deliver on time, and continue to carry out 
projects without any delay.

What do you think are the strengths 
of KCC India?



Huge Market and the
Little India Strategy

The Indian economy, which is forecast to surpass the US economy to become the second 
largest economy in the world following the Chinese economy, is a gigantic market full of 
opportunity for leading global enterprises, including Korean companies. What kind of 
efforts will KCC India need to make to be competitive in India? Now is the time to deploy 
the “Little India” strategy, which is to approach the market by segmenting by region. 

Written by Y. Kim (Adjunct Professor to Hankuk University of Foreign Studies)

ith the world’s second largest 
population after China and over 
800 local languages spoken, 
India is so big a market that it 
requires a careful approach. The 
growth of the Indian market 

is now primarily concentrated on T1 (Metropolitan 
Cities), and the product price configuration seems 
to be growing in the region-wise and income-wise 
classification of the Indian consumption market. Given 
these facts, to succeed in the G2 Indian market, a “Little 
India” strategy that targets T2 (Medium Cities) and T3 
(Emerging Cities) is crucial. Xiaomi, a Chinese company 
which has grown considerably in India, does not see 
Indian consumers as one group, but segments them into 
different classes, and concentrate on individual classes. 
Its success has resulted from objective analysis of the 
market without being restrained by the outward form of 
a huge market.
If Rakesh, a Korean-language guide in Delhi in the north 
of India, goes to Chennai in the south of India where 
KCC is present, he will have difficulty communicating 
and eating out at a restaurant. That’s because Rakesh 
speaks Hindi, while people in Chennai speak Tamil. 
The Tamil in Chennai is sometimes seen almost as a 
foreign language to people in the north, such as Delhi; 
hence, Rakesh never learned it. India, which consists 
of 29 states, has 22 official languages, of which 14 are 
spoken by more than 10 million people. Only 25% of all 
Indians can understand Hindi, which is often called the 
language of India. Indians have the same nationality, but 
their lifestyles, thoughts and consumption patterns are 
different. So, we need to have a “Little India” approach 

when doing business in India. India’s e-commerce 
sector, which Softbank and others are investing heavily 
in, provides services in various languages. The “Little 
India” strategy is also necessary when approaching 
consumers.
In India, consumption markets are growing in 7 
mega cities that have more than 10 million people, 
respectively. For this reason, even though there are 
gigantic corporations covering the entire country, there 
are also many region-based large corporations that have 
grown out of these large hub cities. These regions have 
their own characteristics. Liquor is consumed in some, 
though not in others. Wine is preferred in some, and 
beer is preferred in others. They have different social 
backgrounds that determine their own consumption 
behavior. India is in fact 33 times larger than Korea. It 
takes 4 hours on a jumbo jet to fly from Chandigarh at 
the country’s northernmost end to Trivandrum at its 
southern tip. The east-west distance is 3,000㎞. India 
is a huge country called “Great India,” but in reality, it 
comprises many “Little Indias”. One of the errors you 
can easily make when entering the Indian market is to 
view India as one country, or the passageway to India 
as only being through large cities such as Delhi and 
Mumbai. You should not view India as ‘one-size-fit-all,’ 
but you should use different approaches depending on 
your specific purposes and circumstances. In addition, 
there is one thing you should not be confused about. The 
“Little India” strategy, a marketing approach, maximizes 
marketing effects in the target market with the 
characteristics of individual enterprises or products in 
mind, but ultimately you should think of it as a foothold 
for securing the gigantic Indian market.

W
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Chennai, the gateway to Southern India, is quickly emerging as a commercial 
hub that is becoming synonymous with the other major cities of the world. As the 
popularity of Kollywood (movies made in Tamil Nadu) is recently on the rise, it is 
also garnering attention for its entertainment business and medical tourism. But 
there is something else that makes travel in Chennai more compelling. Let’s take 
a peek into Chennai, a dynamic city where the old and the new coexist.

Written by Shin-hye Yang (author of <ENJOY India>)

hennai, also known as ‘Madras,’ is the 
state capital of Tamil Nadu. With a 
population of 7 million, it is the fourth 
largest city in India, but it is not so 
flashy as Mumbai or so boisterous 
as Bengaluru. So it is rather plain 

compared to other big cities. But it is an attractive city 
full of beautiful temples and historical sites, modern 
restaurants, shopping malls, movie theaters and bars 
and pubs where you can enjoy its nocturnal culture.

A landscape resembling Europe, St. Thomas 
Basilica
Thomas was the most skeptical among the 12 apostles of 
Jesus. He refused to believe that the resurrected Jesus 
had appeared to the ten other apostles, until he could 
see and feel the wounds received by Jesus on the cross. 
What made him come to the caves in faraway Chennai 
and end his life here? Erected on his tomb, St. Thomas 
Basilica was constructed by a Portuguese explorer in 
1547, and reconstructed by an Englishman in 1893. It 
is located in a place with an unimpeded view, which is 
quite rare in flat Chennai. It has an eye-catching white 
outer wall, a steeple, and a cross on top of it. It looks so 
alien to India. But if you examine the inside carefully, 
you can find images of India here. First of all, you must 
take off your shoes when you go inside the basilica, 
which you cannot easily find in other countries. It was 
influenced by Hindu temples. When you set foot inside 
a Hindu temple, you must take off your shoes to pay 
proper respect. Also, Indian believers, who touch the 
cross and the statue of the Virgin Mary, remind us of 
Hindus who touch the statues of gods to pay respect 
and receive blessings. Also, the flower necklace on 

Rediscovery of 
Madras and Chennai

C

Being dynamic where the old 
and the new coexist makes 
Chennai an attractive city.
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the statue of the Virgin Mary is like the flower necklace that 
Hindus dedicate as an offering when they go to the shrine for 
prayer, and the statue of the Virgin Mary, wearing the Indian 
traditional attire, cannot be seen anywhere else in the world. We 
can realize once again that India is excellent in harmonizing the 
culture of India, which respects diversity, with other cultures. 
St. Thomas Basilica, which was visited by Marco Polo, author 
of the <Travels of Marco Polo>, in 1292, is one of the only three 
cathedrals, erected on the tomb of one of the twelve apostles, in 
the world. The other two are in Rome and Spain respectively. 
What would St. Thomas, who suffered all kinds of persecution 
and was pierced with an aborigine’s spear, think if he should see 
the basilica erected on his tomb, which became a sacred place 
of Catholicism and a world heritage? The Bodhi tree behind the 
basilica with its branches hanging down, which silently survived 
for many years in its place, seems to reflect how he would feel.

The early morning prayer at a Hindu temple sounding 
like a dream
The 37m-high rainbow-color gopuram stands tall in the midst of 
the endless sound of bells, the smoky incense, peddlers selling 
flowers and milk, animals walking leisurely among them and the 
red thread hung on the tree by a couple praying for a child. If 
you can see only one thing in Chennai, you absolutely must see 
Kapaleeshwarar Temple. It was built in 1250, and reconstructed 
in the 16th century. It is a shrine for Shiva, the most powerful 
god in Hinduism. Many Hindu gods are sculptured in different 
colors on the rectangular gopuram, which narrows as you go 
up. If you take off your shoes before going inside the shrine, 
and rub your feet against the bulging rock on the floor of the 
front gate, you will find Hindu believers performing the puja 
rite sincerely for different reasons. The puja rite is a Hindu 
memorial ceremony performed every evening. When four of 
five Brahmans perform the rite, Indians put red powder in the 
middle of their foreheads, and thank god. Pot-bellied Brahmans, 
wearing the lungi, the Indian traditional costume and a piece of 
red thread on their shoulders, give advice to the believers who 
come here for the puja rite and for advice on household matters. 
Watching them perform the puja rite several times a day, playing 
various musical instruments and ringing the bells, you can feel a 
desperate yearning for life beyond piety. 

Mamallapuram where India’s best stonemasons live
Also known as ‘Mahabalipuram,’ this place is a small village 
60km south of Chennai. You can encounter delicately carved 
stone sculptures in various parts of the village. Mamallapuram 
has been renowned as a city of stonemasons who have flocked 
here since the Pallava Dynasty period in the 7th century. Today, 
it is a tourist attraction filled with beautiful historical sites, 

cafes and restaurants serving delicious seafood. A lot 
of travelers, in particular backpackers, love this place. 
The village goes completely black as the electricity is 
cut off frequently every night, but the day starts with 
the sound of the stonemasons breaking the stone, and 
the day ends with the reddened ancient temple in late 
afternoon. The simple life in Mamallapuram is a joy 
that you will never experience in a city. Who would have 
imagined that there is a village like this only two hours 
away from the huge city of Chennai?

The penance of Arjuna revealing the skills of 
stonemasons
The penance of Arjuna is one of the greatest works 
among the sculptures in Mamallapuram, and the most 
beautiful among the ancient artworks of India. The 
Hindu myths and the image of life in Southern India 
are vividly carved in the huge rock. The snake-shaped 

crack in the middle represents the Ganga (the Ganges), 
and Arjuna who is lifting one leg on the left is trying 
to get Pasupata, the most powerful weapon of Shiva, 
through penance. Some scholars say that this work 
expressed the penance of Bhagaritha, not Arjuna. The 
purpose of this penance was to ask Shiba to send the 
Ganga, which is in the heaven, to the ground and wash 
away all the sins of ancestors. The two interpretations 
may be slightly different, but they concur in that the 
Ganga of today was the Ganga that was originally in the 
heaven. We can understand the meaning of the Ganga 
in Hinduism. To the north of the shrine lies a huge rock 
called the Butter Ball of Krishna. As it sits unstably on a 
hill, this rock seems ready to roll down at any minute. It 
is a famous photo spot for travelers, and the hill where 
the rock is located is the most popular among the village 
kids who use it as a slide.



In the Limelight
Hidden Korea
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Wishing good luck for the New Year 
Korean New Year's Day 

hat do China’s Chunjie (春
節), Japan’s Oshogatsu (お
正月), Thailand’s Songkran 
and Vietnam’s Tet have in 
common? It is the ‘New 
Year’s Holiday’ that people 

wish for happiness in the New Year. Of course, 
Korea also has a New Year’s Holiday. Korea calls 
January 1 on the solar calendar Sinjeong (新正), and 
January 1 on the lunar calendar Gujeong (舊正), and 
people celebrate both days. Usually on the Lunar 
New Year’s Day, people take three consecutive day 
holiday (this year, for example, February 15 through 
17 are national holidays).
The origin of ‘Seol’ is uncertain. Some say that it 
means ‘refrain,’ and it came from the wish on the 
first day of the year that there will be no trouble 
throughout the year, while others say it means 
‘unfamiliar,’ and it stems from the fact that as 
people are not familiar with the new time cycle and 
thus it is incomplete. Others argue that it means ‘the 
day on which people get a year older’. As a matter of 
fact, in Korea, on ‘Seollal,’ the first day of the year, 
people get a year older. 

Seol Customs Unique to Korea
Korea has Seol customs that are handed down from 
generation to generation. For starters, on the New 
Year’s Holiday, distant relatives will gather together 
in one place to hold a memorial ceremony for their 

Seollal, which means Lunar New Year's Day, or 
the beginning of the new year, is one of the most 
important national holidays of Korea. People see 
the old year out and the new year in, make a New 
Year's wish, and dine and talk with their families 
and relatives. With Seollal, fast approaching, let’s 
examine the unique culture around it, such as its 
origin, customs, myths, greetings and games, and 
deepen our understanding of Korea.

W

“Seollal”
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ancestors on the morning. Charye (memorial ceremony 
for ancestors) is an ancestral rite held on holidays or on 
the birthdays of ancestors. On Seollal, Tteokguk (rice-
cake soup), fruits, Po (dried fish), Tang (thick soup), 
Eojeok (grilled fish), Sanjeok (grilled meat), vegetables, 
Pyeon (rice cake), Guk (thin soup) and Sikhye (sweet 
rice drink) are all served on the table, and people make a 
deep bow to their ancestors.
Among the aforementioned dishes served on the table, 
Tteokguk is the dish that everyone should eat on Seollal 
in Korea. White Garaetteok (stick-like rice cake), made 
of rice, the staple food of Koreans, are thinly sliced, and 
put in a broth. In Korea, people believe that it will not 
be until they eat this Tteokguk that they get a year older. 
So, there is a saying that if you don’t eat Tteokguk, you 
will not get a year older.
In the past, people wore ‘Seolbim (New Year's dress),’ 
clothes worn on Seollal. Colorful Hanbok (Korean 
traditional clothes) is traditionally worn. In particular, 

girls wear a jacket with sleeves of multicolored stripes 
(red, yellow, green, blue) and a red skirt. Even today, 
some families wear Hanbok on New Year’s Day. After 
finishing the memorial ceremony for ancestors wearing 
New Year’s dress, they perform New Year's bows to the 
elder members of the family. Men fold their hands with 
the right hand on top, and women with their left hand 
on top, raise their hands to shoulder height, kneel down 
with the left knee touching the ground first, fold their 
body at an angle of 45 degree and stand up. Then, they 
put their feet together, lower their raised hands, and 
finish their bows by nodding down gently. Receiving 
the bow, the elder members of the family offer words of 
blessing, rice cakes and sweets to those who performed 
the New Year's bow. In the 20th century, cash has 
largely replaced rice cakes and sweets.

Special Greetings and Games
On New Year’s Day, people exchange special 
greetings. Traditionally, on Sinjeong, they used to say, 
“How was your New Year’s Day (Gwase Annyeong 
Hasheotsseumnikka)?” and on Gujeong, they used to 
say, “Did you spend New Year’s Holiday in peace (Gwase 
Pyeonganhee Jal Bonaesheotsseumniikka)?” In Korea 
where people believe that if you start the year well, 
you will be comfortable throughout the year, so people 
traditionally offered words of blessing ‘containing the 
Chinese character Gwa (過) meaning pass.’ After the 

Japanese colonial era, people say “Happy New Year 
(Saehae Bok Mani Badeuseyo)”, wishing each other good 
luck. They say it to their relatives, friends, colleagues at 
work and acquaintances as well as their family members 
they see every day and wish for their happiness. They 
celebrate both Sinjeong and Gujeong in Korea, and they 
extend the same greetings and eat the same food on both 
Sinjeong and Gujeong. Doing the same things repeatedly 
may feel awkward, but in Korea where the solar and 
lunar calendar are distinguished, it is quite natural.
Korean people enjoy various traditional games on 
Seollal, such as Yunnori (board game), kite-flying, 
Neolttwigi (Korean jumping game similar to see-sawing) 
and Jegichagi (jianzi). The most representative game is 
Yunnori. It has been played since the Three Kingdoms 
era. People throw four Yut (wooden sticks), and move 
their small tokens (marks, called Mal in Korean) 
depending on the shapes on the Yut, and the person 
who goes around the Yut board first wins the game. The 

combinations of the Yut are divided into “do”, “gae”, 
“geol”, “yut” and “mo” depending on how many of the 
wooden sticks are facing down or up. Do can move the 
token by one step, gae by two steps, geol by three steps, 
yut by four steps, and mo by five steps. If you get yut or 
mo, you can throw the Yut one more time, and you can 
capture the token of your opponents, too. People rarely 
enjoy the traditional games these days, but if you visit 
traditional cultural facilities such as the Folk Village, you 
can experience these traditional games. 
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In Korea, people believe that it will 
not be until they eat this Tteokguk 
that they get a year older.



ojagi is one of the traditional cultural heritages of Korea that has been used for a 
long time. It is rectangular cloth sewn by hand. As it is sewn by hand, it reflects the 
craftsmanship and class of ancestors. It is not known exactly when Bojagi began to 
be used, but the oldest Bojagi is known to have been made at the end of the Goryeo 
Dynasty period.
Korean Bojagi has many uses in the present day. Like the bags and boxes we are using 

now, it can be used for carrying things in it, storing things in one location, or covering up food on the 
dining table. At times, it is used as a wrapper for gifts, as a fashion accessory worn around the neck, or 
as a dressing on a wound in an emergency. As it can be spread open, it is not restricted by the size or 
shape of things, and when it is not being used, it can be folded several times to make it more compact, 
thus enabling it to be conveniently stowed away.
The versatile Bojagi was loved by people of all classes ranging from commoners to the royal family, and 
it was used on special occasions as well as in everyday life. Furthermore, as it can be recycled, it is the 
most environmentally-friendly wrapper of its kind. Even if it becomes stained or soiled after use, you 
simply need to wash it. It may look too simple in this respect, but the care and devotion contained in 
Bojagi are second to none.
The origin of Bojagi is ‘Bok (福; good fortune).’ The Chinese character for Bojagi is known as ‘Bo (褓).’ 
It has a pronunciation similar to ‘Bok (福).’ It is said that it originated from the concept of a container 
for Bok (good fortune) wishing for good luck. As a result, the same thing, wrapped in Bojagi, will have a 
stronger meaning of a gift, and hand-sewn Bojagi itself is full of compassion and devotion.
In modern times, the uses of Bojagi are gradually dwindling, but from the viewpoint of fine arts, it is 
receiving increasing in popularity. From the viewpoint of the history of contemporary art, Bojagi can 
be viewed as the beginning of Korean abstract art. It was made of fabrics, such as silk, ramie cloth 
and hemp cloth. Colors and proportions were added to it, and it became an artwork that is living and 
breathing in everyday life. Women of the past likely did not make Bojagi in consideration of such 
aesthetics. However, it is certain that they showed unconventional and fresh senses from the selection 
of materials to the mixing of colors and materials. The subtlety of women played a distinct role here. 
The pure heart contained in Bojagi still remains and leaves a small lesson for us living in modern times. 
Bojagi, used for various purposes, from the highest to the lowest, and with no set uses, and deeply 
ingrained in our lives, must certainly be the most prominent form of Korean beauty.

The culmination of care and artistic senses 

Bojagi

During the Joseon Dynasty period, the unmarried 
young women of noble birth, who were restricted 
in social activities under the strict Confucian 
system, engaged in various handicraft activities, 
such as sewing and embroidery, in the boudoir, the 
women’s living room. It was referred to as Bojagi 
which was most widely used and developed in 
everyday life at the time and is still in use today. It 
is used for practical purposes, including wrapping 
and covering objects, and possesses such unique 
beauty that it has artistic value. Let’s take a deeper 
look at the unique appeal of Bojagi.

In the Limelight
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On November 21, KCC employees of company's 
volunteer club “Happiness Sharing” visited 
the Little Library located in Gyeonggi-do and 
painted murals at the library to improve the 
conditions of its decrepit walls and fences. On 
the day, KCC supplied its eco-friendly paint 
product “SUPRO Well-being SE(for outdoor 
use)”. KCC is actively engaging itself in social 
contribution activities, including donating 
its paint, windows and doors and flooring 
materials and painting murals. KCC plans to 
continue to conduct environmentally-friendly 
campaigns that serve to improve not only the 
appearance of cities but also the environment, 
thereby achieving co-existence with the local 
communities and sharing hope with residents.

‘KCC SUP Green Cypress (1.8T),’ the residential flooring which was ranked 
No. 1 in the Korea Brand Power Index in the residential flooring category 
for two consecutive years from 2016 to 2017, has been renewed. About 
60% of existing colors have been replaced with new colors. KCC developed 
new colors and patterns to reflect the latest trends and consumer needs. As 
a result, the company has been able to reinforce not only white colors, but 
also competitive colors like the grey and dark brown series, and the newly 
developed surface embossing to reduce gloss and increased the solidity. 
In addition, KCC increased the content of cypress oil and emphasized 
environmental-friendliness and safety functions by adding a non-slip 

function. The non-slip function has been much improved over existing products in both dry and wet conditions, helping 
to better protect the safety of children and elderly. To help consumers easily understand these technical contents, KCC 
has put together a video. Consumers can use the QR code in the catalog to check them firsthand. As for the composition 
of the sample book, the samples were indexed so that consumers can see the colors at a glance, and the three-fold cover 
was used to publicize the characteristics of products. The catalog contains various contents that will help customers better 
understand product characteristics, product indices and construction images, making the catalog more useful. On December 7, an open house took place 

for the Zero Energy House Demonstration 
Site(Nowon-gu Energy Zero House) located 
in Nowon-gu. The Zero Energy House 
Demonstration Site is promoted as a national 
R&D project by the Ministry of Land, 
Infrastructure and Transport and Korea agency 
for Infrastructure Technology Advancement. 
KCC E&C engaged in the R&D project after 
being elected to join the project in September 
2013. At the event, President Moon praised the 
work of the project’s participants, stating, “The 
Nowon-gu Energy Zero House has successfully 
presented itself as the first model of a self-
reliance structure that remarkably reduces 
energy consumption and generates essential 
energy on its own”.

The welcoming ceremony for new employees of 2018 was held at the 
HRD Institute on January 10. Mong-Ik Chung, CEO of KCC, and the 
heads of divisions attended the ceremony to welcome the new recruits. 
The new employees presented a performance titled ‘KCC Vision Festival,’ 
which they prepared for three weeks. They expressed the past, present 
and future of KCC in a music video, musical, documentary and chorus. 
“You will succeed and write a chapter of history created by the passion of 
your predecessors, and lead the future of KCC,” said CEO Chung in his 
welcoming speech. “I hope you will become proud KCC employees who 
will take the lead in grabbing the opportunity for growth at the center of 

change while sticking to the basics.” At the end of the ceremony, new employees received badges from the executives, and 
promised to become genuine KCC employees

KCC unveiled the emblem celebrating its 60th anniversary. This emblem 
is based on the combination of the sexagenary cycle (甲子), i.e. 60, which 
means the completion cycle of life in the East, and the infinity symbol 
(∞). Also, the blue and red color, which are the colors of KCC’s corporate 
identity, were used to reflect unity with the corporate brand. KCC is 
planning to use the 60th anniversary emblem not only in advertising, 
including TV and printed ads, but also for websites, catalogs, business 
cards and various promotional materials throughout the year to promote 
the significance of its 60th anniversary to its employees and customers.

KCC Donates Eco-friendly paint and Conducts Mural Painting Volunteering

Flooring ‘KCC SUP Green Cypress (1.8T)’ Renewal & New Sample Book Release

President Jae-in Moon Visits the Open House for the Nowon-gu Energy Zero 
House Constructed by KCC E&C

The Welcoming Ceremony for the New Employees of 2018

KCC Emblem, Celebrating its 60th Anniversary
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KCC  quiz
In the Limelight
KCC QUIZ

If you have read this issue thoroughly, you will be able to solve it easily. 
Challenge the quizzes to see KCC Magazine at a glance!

We will keep you informed of the proud KCC global network located all over the world! 
Please send the News that you want to inform of share with KCC members around the 
world to KCC Magazine Team (sabo@kccworld.co.kr).

Overseas Corporations
Deputy general manager Hyung-wuk Kim, KCC BASILDON (U.K.)┃Suna Ozgen, KCT (Turkey)┃Wang Li Ping, 
KCK (China Kunshan Plant)┃Liang Qian, KCK (China Shanghai Office)┃ Li Juan, KCB (China Beijing Plant)┃
Tian Juan, KCB (China Beijing Office)┃Yuan Rui Kai, KCG (China Guangzhou Plant)┃Eul-sil Han, KCG (China 
Guangzhou Office)┃Duong Kim Ngoc Son, KCV (Vietnam)┃Kenneth Lee, KCM (Malaysia)┃Deputy general 
manager Young-min Lee, KCS (Singapore)┃A. Saravanan, KCI (India)┃Manager Gyung-rok Moon, KCID 
(Indonesia)┃Da-in Kim, KCC Europe (Germany)┃Assistant manager Ju-won Son, KCC UAE (United Arab 
Emirates)┃Yoon-mi Ra, KCC Japan

1
The type of paint applied to smartphones, tablets, 
Bluetooth, wearables, and other accessories is  
commonly called (               ).

2
Which of the following is the main product of KCC 
Paint India Pvt Ltd (KCI), located in South India’s 
biggest city, Chennai?

① Coatings
② UV molding materials
③ Vinyl coated metal (VCM) films
④ Direct copper bonding (DCB)

3
(         ) is a Korean traditional rectangular cloth sewn 
by hand. It is used for practical purposes, including 
wrapping and covering objects, and possesses 
such unique beauty. 

4

Which of the following statements is not true 
about Seollal (Korean Lunar New Year), the biggest 
holiday in Korea?

① Seollal is one of the major holidays in Korea.
② Kimchi stew is what everyone always remembers to 
 eat on Seollal.
③ Korean people greet each other on New Year’s day 
 with “Wish you good luck in the New Year!”
④ On Seollal, Korean people enjoy a variety of 
 traditional games such as yunnori (board game), 
 kite flying, neolttwigi (sea-saw jumping), and 
 chegichagi (jianzi)

Delightfully (happily)
Lyrics written by Yang Myoung Doon

Composed by Choi Chang Kwon

Thread - ing the New e -        ra                              we are  moving     at  the       head

Having    sway  over  the  world                            progressing rapidly a-cross the sea

Exerting  crea-tive      pow - er    with                    intelligence com - bi - na -  tion
Unite    with    sin  -    ce  -  ri  -    ty                            and grow with coo - per - a - tion

We are  ho    -   no  - ra      -        ble                                pillars   of   the  in  -  dus  -   try

Stream     ou     -   r               �ag  of          -                    con - struct-ion high -    ly                Ah - 

-                    K     C                      C              We  -                   are             K       C                   C  

(Chorus)

With   -    -       vigorous            spirit                          we   have   am - bi - tion in   heart

With  new -  tech-no-lo   -    gies                              Performing meritorious ser-vices

Let’s establish the      wel-fare para-dise            New strength from  our      both   arms
sprung

great

forward

Let’s devote     to        build in- dus - trial                growth  It’s     our   great      mi -  ssion  

Company Song


